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: What is my promotion strategy ? § S (S g J Sl -7
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: How much money is needed to operate my firm ?

: How will I get the work done ? ¢ alSE gl )y sllad joha glag 3 A

¢ gl oalia 3oly S 9 S usde s Ghgy Ay S -4
:What management controls are needed ?
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10 : How can they be carried out ?
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: Where will the business be twelve months from now ?
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: Where will be two years from now ?
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: When should I revise my plan ?
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: Where can I go for help ?
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